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A. Green Veterans
Green Veterans’ embodies environmentally conscious consumers 
who prioritize sustainability in their purchasing decisions.

B. Thrifty Youngsters
Thrifty Youngsters’, on the other 

hand, comprises budget-conscious 
individuals who seek value and 

affordability

C. Next-gen Tech Savants
Next-gen Tech Savants’ represent 

tech-savvy consumers who 
embrace innovation and digital 

solutions in their shopping 
experiences.

D. Conservative 
Individualists
Conservative Individualists’,
in contrast, reflects consumers 
who prefer tradition and heritage 
in their purchasing choices.

E. Affluent Intellectuals
Affluent Intellectuals’ encompasses 
selective consumers with a 
preference for high-quality, 
intellectually stimulating products 
and experiences.
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64,5%

Green Veterans

Affluent Intellectuals

Conservative Individualists

Next-gen Tech Savants

Thrifty Youngsters

Average of Concern regarding personal finances
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66% Price

47% Locally produced products

47% Sustainable packaging

44% Organic sourcing
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CONCLUSION07
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